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PEACE OF MIND IS KNOWING YOU
CAN TRUST THE OLDEST DIAMOND
ANDFINE JEWELLERY WHOLESALERS
IN THE BUSINESS

Established
1966

PROTEA DIAMONDS

JHB: 011 484 7205 | CPT: 021 424 2002

WHOLESALE STOCKISTS SPECIALISING IN:

+ Certified loose diamonds and tanzanite
« Perfectly calibrated diamonds - All shapes
« Fine diamond and tanzanite jewellery
« Fancy coloured diamonds and jewellery
« Investment stones

JHB OFFICE:

27 Fricker Road,

Illovo, Sandton, 2196
Tel: +27 (0) 11 484 7205

Email: anusha@proteadiamonds.co.za (Diamonds)
thavashani@proteadiamonds.co.za (Jewellery)

DURBAN OFFICE:

27 Fricker Road,

Illovo, Sandton, 2196
Tel: +27 (0) 11 484 7205

Email: anusha@proteadiamonds.co.za (Diamonds)
thavashani@proteadiamonds.co.za (Jewellery)

CPT OFFICE:

170 Buitengracht Street,
Cape Town

Tel: +27 (0) 21 424 2002

Email: stephan@proteadiamonds.co.za
(Diamonds & Jewellery)



THUBR

— iilnl= dlSVEHSILILISIRNG glldl]2) ==

DESIGN | PRINT

CAST | FINISHING
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GOLD e SILVER e PALLADIUM e PLATINUM e COPPER e BRASS e BRONZE

PRINT FINISHED

High definition 3D printing Expertly cast in your Hand finished and set to

for exceptional detail chosen metal with perfection. Quality you

and accuracy. precision and care. can trust.

FAST. RELIABLE. EXCEPTIONAL QUALITY.

From CAD approval to Casting: 2 to 3 days | From CAD approval to Finished item: 4 to 5 days
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TANEKA [AN HEIDI
S Cell: +27 78 120 8772 & Cell: +27 83 326 5746 & Cell: +27 63 483 4581

< Email: taneka@thejhubcoza | B Email: ian@thejhub.co.za P4 Email: accounts@thejhub.co.za |
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JeelleryHub-

Design. Print. Cast and Finishing Hub | Johannesburg _SA"_"_
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JEWELLERS’ NETWORK PUBLICATIONS
(Also available online)

The Jewellers’ Network Directory Diary
Southern Africa’s biggest, most comprehensive business category Directory
in the Jewellery, Diamond, and Watch Industry. It is an invaluable tool
for both national and international professionals within the sector.
LINKED by Jewellers’ Network
Jewellers’ Network publishes a quarterly print magazine, LINKED,
which is brimming with information, product launches and
in-depth articles about the sector.
LINKED Online
Sent out digitally on a monthly basis and available on our website, LINKED
Online is a content-rich digital magazine offering businesses yet another way
to reach audiences locally and internationally more regularly.

VISIT OUT WEBSITE JOIN OUR WHATSAPP CHANNEL

www.jewellersnetwork.co.za
+27 10 030 0888 sales@jewellersnetwork.co.za
PO Box 525, Fourways North, 2086

DESIGN & LAYOUT
Creating Ripples Design Studio creatingripples.myportfolio.com

Copyright — © 2026 Jewellers'Network
No editorial matter or information published in Linked
may be reproduced in any form without the prior consent of the publisher.
The publisher accepts no responsibility, liability or obligation of any
statement, photograph or illustration appearing in the advertisements.
Every effort has been made to ensure the accuracy of information published,
however, the publisher cannot accept responsibility for any omissions or
errors, or for any consequences arising there from.
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Time to choose
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Your Reliable
Swiss Battery Expert

renata
batteries

No. 9 Bazaar Street, Asiatic Bazaar,

Pretoria, South Africa,

Private Bag X46218, Belle Ombre, 0142

Email: smwatch@iafrica.com www.smwatch.co.za

Tel: (012) 326 8348 / 328 5996 Fax: (012) 325 7097
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WE LOOK FORWARD TO TAKING YOUR ORDERS

VISIT US AT JEWELLEX, 6-7 SEPTEMBER 2026, GALLAGHER CONVENTION CENTRE, MIDRAND: STAND NUMBER CO2 & CO4

CONTACT RONALD OR MIRIAM — Tel: 011 642 2018/9 - Email: ungar1 @worldonline.co.za
1st Floor, 27 Fricker Road, lllovo, 2196 - Instagram: RONALDUNGAR - WhatsApp: 066 069 5531
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FEATURED ARTICLE

JEWELLERY EXHIBITION SECURITY (GUIDE):
BEE@REMDURING, AND AFTER

Jewellery exhibitions present lucrative opportunities for networking and sales, yet they

also heighten risks of theft and loss due to crowded venues and high-value displays.

As exhibitors showcase exquisite pieces like diamond rings or gold necklaces, criminals

exploit the chaos, making robust jewellery exhibition security indispensable.

By Aegseo

his guide explores key steps in jewellery exhibition

security, from designating leads to emergency

responses, empowering jewellers to navigate
exhibitions confidently. By integrating these practices,
businesses can focus on growth rather than threats.

Pre-show preparations form the foundation of effective jewellery
exhibition security, addressing potential threats proactively.

Create a Comprehensive Security Plan
Designate a security lead within your team to oversee

jewellery exhibition security operations. This individual
coordinates emergency protocols, internal checklists, and stafl
responsibilities. The plan incorporates domain-specific measures
like booth surveillance and evacuation routes.

Train Your Staff

Conduct role-based training on jewellery exhibition security
procedures to build team competence. Practice responses to
theft attempts or emergencies through simulated scenarios. This
preparation enhances reaction times and reduces panic during
real incidents.

Secure Transportation

Utilise trusted logistics providers or armoured carriers for
transporting valuables, thereby bolstering jewellery exhibition
security. Avoid visible branding on vehicles to prevent targeting
by surveillance groups.

Confidentiality Is Key
Maintain confidentiality by keeping booth numbers, travel

routes, and hotel details restricted to verified personnel. Sharing
sensitive information only with authorised partners minimises
insider threats.

Insurance Readiness

Confirm exhibition coverage with your provider to ensure
policies encompass transport, exhibition, and transit risks.
Review exclusions and deductibles for comprehensive protection.

Inventory Documentation & Control

Complete photographic documentation of all pieces as part of
jewellery exhibition security protocols. Implement serial number
tracking and verification systems alongside detailed inventory
logs with grading information.

Hotel Room Security Protocols

Never conduct business or store merchandise in hotel rooms to
uphold jewellery exhibition security standards. Secure personal
valuables separately and avoid jewellery-related discussions in
public areas.

On-site measures maintain vigilance, preventing losses amid the
event’s bustle.

Booth Operations

Never leave the booth unattended, particularly during set-up
or teardown, to enforce jewellery exhibition security. Always
station at least two staff members for mutual oversight.

Controlled Merchandise Access
Display only a few items at a time using lockable cases and

JEWELLEX Jewellers' Network ©




In , Russia completed the cutting of the largest diamond in the country's history.

This unique diamond, a rare fancy Vivid Yellow color, weighs over

The diamond was named "New Sun" to reflect the remarkable history of the super-large,
rich honey-gold diamond. The crystal size before cutting: 47 x 24 x 22 mm.

carats.

anti-theft systems. Secure unused items in vaults, with wrist key
holders and limited access protocols among designated team
members.

Customer Interaction &

Switch Theft Protection

Pay close attention during try-ons to thwart switch thefts,
maintaining focus in high-stress situations. Return-check each
item carefully.

Badge & Identity Security

Avoid wearing exhibitor badges outside the venue to preserve
jewellery exhibition security. Refrain from discussing show-
related information in public spaces.

Crowd Awareness

Exercise caution in high-traffic sones by watching for
pickpockets or suspicious behaviour. This awareness deters
distraction thefts common at trade events.

Parking Lot & Transportation Safety

Ultilise parking garage surveillance and security escorts for safe
movements. Prohibit parking lot transactions and implement
bag switching prevention alongside vehicle inspections.

POST-SHOW SECURITY MEASURES

Post-show actions secure the exit, protecting assets during
departure.

Secure Exit Strategy

Plan booth teardown with the same caution as setup, employing
secured transportation for return shipments. This step upholds
jewellery exhibition security until items reach safety.

Shipping Merchandise

Account for all outgoing and incoming boxes using insured,
trackable methods. Incorporate GPS tracking devices for
luggage and inventory containers.

Staff Disengagement
Remove badges before leaving the venue to avoid identification

risks. Prohibit carrying samples or valuables in public post-show.
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Report and Record

Report any theft or incident to venue security, police, and
your insurer promptly. Document inventory discrepancies
immediately for accurate records.

EMERGENCY RESPONSE
PROTOCOLS

Emergency protocols ensure swift, coordinated actions during crises.

Incident Response Procedures

Initiate immediate theft response by contacting law enforcement
and coordinating with venue security. As part of your Job

Safety Analysis (JSA) requirements, ensure that every incident
is recorded, assessed, and reviewed to identify hasards and
prevent similar risks in future events. Once internal safety
documentation is complete, proceed with your insurance claim
using detailed records, photographs, and inventory logs.

Communication During Emergencies

Deploy stafl notification systems and corporate check-in
procedures for effective communication. Establish emergency
contact protocols for family and business partners, including
crisis management for reputation protection.

INSURANCE & DOCUMENTATION
ESSENTIALS

Jewellery insurance and records underpin jewellery exhibition
security by providing financial safeguards.

Specialised Exhibition Insurance

Confirm policies include unattended booth, exhibition, and
in-transit coverage. Understand claim procedures, exclusions,
and deductibles for optimal protection.

Keep Records
Maintain inventory logs, photographs, and valuation documents.
Include incident logs and security reports if applicable.

First published on www.my.aegine.co/blog/
Jewellery-trade-show-security/

ewellers' Networl LINKED
llers' N k© EWELLEX




EVERY RIPPLE BEGINS
WITH A CHOICE

Choosing to invest | Choosing when to act | Choosing who to trust

Start small, start with intention, and build somthing lasting
with Mr K

MR
PURE & PRECIOUS
METALS
www.mrk.co.za
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Jewellery
Consultants

A GROUP ONE SA COMPANY

READY TO ORDER

WHEN TIME IS OF THE ESSENCE

e

SOLITAIRE RINGS MOUNTS TRILOGY RIN.GS MOUNTS
*

WHY WAIT WHEN YOU CAN HAVE IT NOW

SCAN HERE TO FIND OUT MORE
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FEATURED ARTICLE

FROM REGISTRATION TO RETURN:
10 TIPS TO PROTECT YOU

BEFORE, DURING AND AFTER A TRADESHOW

Attending a trade show is an exciting opportunity to showcase your merchandise, expand
your network, and engage with potential customers in a dynamic atmosphere. But they
also come with significant risks that pose serious security challenges. Here are ten

essential tips to help you plan and execute a safe, successful trade show experience.

While policies safeguard goods on-premises, coverage for
trade shows isn't automatic. It is important to check with your
insurance company and review your coverage limits ideally
at least one month in advance, to ensure you have proper
protection to, from and during the show.

Before hitting the road, equip your booth staff with
thorough security training. Encourage vigilance, maintain eye
contact with customers, and never leave valuables unattended.

Booth awareness is key to protecting your merchandise
during show hours. Never leave your booth unattended during
show hours, as this could void your insurance coverage. Provide
personalised attention to each customer and exhibit only one
item at a time.

Securely display merchandise behind lockable cases when

not being showcased. Be wary of "switch" thefts — carefully
check each piece returned by a customer. Perform a thorough
inventory three times daily — morning, afternoon, and
closing. Ensure all items are inventoried, secured in protective
packaging, and stored appropriately overnight.

Secure transportation is essential for you, your staff and
your merchandise. Ship your goods to and from the show
by an armored courier service. Verify end-of-show shipping
arrangements several days before the show closes. Account for
all received shipped boxes and never leave them unattended.

Minimise the amount of cash kept at your booth. Be sure to
have credit and debit payment options through secure payment
processing systems. Encourage buyers to use these methods for
payment. Utilise secure overnight deposit services to keep your

Keep your travel plans confidential. Only share travel itinerary, cash takings safe.

flight, hotel and car rental details with a close circle of known
associates.

Invest in GPS trackers. They are great for keeping track
of things like personal luggage, bags and containers stored in
exhibit booths. In the event of a loss, you'll be able to track your
property using your phone or tablet. These devices are often
inexpensive and can be easily purchased at local electronic
retailers.

A busy indoor event with many people walking and interacting,
surrounded by signs and booths.

Trade shows can be hectic. Be sure you have enough staff to
properly manage your booth. Not having enough staff coverage
opens you up to greater risks. Don’t go it alone!

JEWELLEX Jewellers' Network ©



GOLDEN NUGGET

The legendary Mackay Emerald, gifted by Clarence Mackay to his wife Anna Case - celebrated prima

donna of the New York Metropolitan Opera House from 1909-1920 — is a magnificent Colombian emerald

mined in Muzo. Set within a breathtaking diamond and platinum Art Deco pendant created by Cartier in

1931, this iconic jewel embodies glamour, history, and extraordinary craftsmanship.

Maintain a detailed record of all exhibited jewelry,
including grading information, serial numbers, and high-quality
photos, especially for unique pieces. This information is crucial
for law enforcement and insurance companies in case of loss.

Upon arrival at the trade show site, immediately secure your
valuables in a designated vault. Never leave merchandise or
valuables unattended before, during, or after show hours. Avoid
storing valuables in your hotel room. Be especially vigilant
during booth setup and breakdown as these are particularly
vulnerable times.

Blend in. Try not to draw attention to yourself. Avoid
broadcasting your exact location, room number, or anything
that could compromise your safety, especially on social media.

Never conduct business outside the designated exhibit area or
in hotel rooms. Remove your badge or anything else that may
identify you as a jeweler, and don’t tell strangers why you are in
at the city.

Congratulations on a successful show! Now is a perfect
time to review and analyse your experience — what worked well?

What can be improved? Refine your security plan based on
lessons learned and feedback received from your staff’
and attendees.

»

A prosperous tradeshow experience
hinges on detailed planning, vigilant execution,
and proper training. By following these ten tips, you
can maximise opportunities while minimising risks,
allowing you to showcase your brilliance. Have a safe

and enjoyable trade show season. )
¢

First published on www.nationaljeweler.com/articles/12858-from-
registration-to-return-10-tips-to-protect-you-before-during-and-after-
a-tradeshow
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*when you subscribe for 12 months

Check out our special offers and decide
whether you'd like the Printed Version
of LINKED, perfect for reading while you
are sourcing new suppliers, or the
Digital Version on your smartphone or
tablet, so it's on hand wherever you are.

@ 27 100300888 © mail

www.jewelle

SUBSCRIBE TODAY
Pay only R300 per year*
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www.indigobluenamibia.com
Warren: +27 832318919 * warrenmincherO07@gmail.com
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A cut above
the rest

The Gem & Jewel product provides a tailormade sustainable solution for jewellery
related businesses that navigate the changing jewellery industry, market conditions
and challenges exacerbated by crime and global economic influences.

Working with the jewellery industry requires a detailed understanding of its unique
requirements and with years of experience in developing niche insurance products,
Bryte is one of South Africa's leaders in providing cover for retail, wholesale and
manufacturing jewellers, gem cutters and setters, watch importers, coin dealers,
tender houses and dealers, goldsmiths, diamond and metal processors and refiners.
Just as we know that one size does not fit all, we also appreciate that standard
commercial cover is the wrong fit for these customers.

Contact us so we can show you what type of specialist cover the jewellery industry has
enjoyed for over 23 years.

0 Bryte's Jewellery and Precious Assets division is excited to

offer you our Gem & Jewel cover, which is endorsed by the
Jewellery Council.

JEWELLERY Contact natasha.maroun@brytesa.com or

COUNCIL robyn.lambert@brytesa.com and learn how we can assist.
SOUTH

AFRICA

brytesa.com

Bryte Insurance Company Limited is a licensed insurer and an authorised FSP (17703)

Policy terms and conditions apply. B r y t e

Jewellers' Network © JEWELLEX 11
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FEATURED ARTICLE

MILLENNIUM DIAMONDS

— A

I

HISTORY

Jewellers’ Network had the privilege of interviewing Riki Corthouts

from Millennium Diamonds on his journey leading up to the present and the

future of the industry. Here’s what he had to say.

What is the history behind Millennium Diamonds, how
did you start your journey in the Diamond Industry?

In 1991 after completing national service in South Africa, I
travelled and worked my way through Europe and Asia. After
crossing from Pakistan into India, I bought a Royal Enfield
motorcycle in Amritsar, which i rode through Punjab, Gujarat and
Rajasthan. In a town called Jaipur, also known as the Pink City, a
love for gemstones and jewellery was born. Some initial jewellery
and textile trading between India and Greece, culminated in a
return to South Africa and the diamond trade. A six month hands
on diamond cutting diploma at the Harry Oppenheimer School,

a diamond grading diploma from Ian Mckenzie, and a year’s
apprenticeship on the bench at Art of Gold in Alberton and I was
ready to go. Millennium Diamonds was formed in 1996 and is now
30 years old and flourishing. In 2007 we opened our cutting works,
at first specialising in round diamonds and then progressing into
fancy shapes and fancy colours.

Please elaborate on your new product offering?

I have always been passionate about diamonds and diamond
cutting and over the past 30 years we have striven for perfection.
Our staff proudly manufacture South African Mined Diamonds
into beautiful GIA certified polished diamonds which will now
be available in South Africa. Initially as loose diamonds, and
later in finished jewellery.

What sets Origin SA apart from others in the same
line of business?

Our diamonds have Diamond Origin Reports from GIA,

which confirms the Origin of the certified diamond with 100%
traceability. Diamonds that carry our OriginSA laser inscription
have auditable provenance. We believe in the importance of
where a diamond comes from and the good it does at it’s source.

What is your vision for the company moving forward
in the foreseeable future?

As consumers become more informed, many are rediscovering
the enduring value and rarity of natural diamonds.. People
will look for unique, individual offerings created by nature

to celebrate their love as opposed to perfectly mass produced
copies. Individual brands with provenance and an ethical story
will always resonate with consumers.

It is our hope that consumers will become aware of the
incredible story that is South African diamonds, both locally and
internationally. The passionate people behind every aspect of a

natural diamonds journey, from mining, through cutting and
polishing and finally into beautifully created South African jewellery.
Many international markets recognise the exceptional quality and
reputation of Southern African diamonds. I can’t wait for local
consumers to discover this, as the old staple goes “Local is Lekker”.

At Millennium Diamonds, we will continue to focus on sourcing
Southern African Mined Diamonds, promoting the good that
they do, and locally manufacturing to the highest standards.

Do you have any words of wisdom or advice for anyone
wanting to enter the Diamond Industry?

Diamonds are a passion, they represent moments in time and life.
This is an industry which requires passion, a love for details and

a love for people. Its a business of highs and lows, resilience and a
love for these beautiful gifts from nature is all you need to succeed.

What would be the toughest lesson you have ever learnt
on your journey in the Diamond Industry?

In 2020, when Covid hit the diamond industry, prices
plummeted by almost 50%. It was tough, and my belief in the
enduring nature of natural diamonds was shaken. 2 years after
that, diamond prices were at a new high. And then we had the
big slump bought on by various factors, prices have now reached
an all time low. Again, natural diamonds are showing just how
enduring they are. The market is stabilising and we are seeing a
renewed interest in natural diamonds. There’s a reason that you
see 2nd, 3rd and 4th generations in this business, and that’s it’s
longevity. Natural diamonds have endured wars, recessions and
global pandemics. Their story has always been one of resilience
and I believe that will continue for generations to come.

:D MILLENNIUM

DIAMONDS

www.originsa.net
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+27 11 334 8612
+27 11 334 4361

www.originsa.net
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ADVERTORIAL

O\ OROAFRICA

Hello Joburg!

OROAFRICA |
is here for you

= puge

OROAFRICA is now open at
27 Fricker Road, lllovo.
More than a new address, it's our commitment
to giving Johannesburg jewellers the personal
service, dependable supply, exceptional

quality and real value their businesses
deserve.

And there’s a friendly new voice to know.

Meet Tina Vanezis, dedicated to
looking after our Johannesburg
customers. She’ll be introducing

herself soon and is ready to help
with whatever you need.

o8l ) Visit us: 27 Fricker Road, lllovo

@ Call Tina: 021 480 9860

OROAFRICA JOHANNESBURG
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O\ OROAFRICA

REGISTER FOR WHATSAPP TO RECEIVE WEEKLY
SPECIALS AND PRODUCT LAUNCHES.

ECETLHERERD F“‘*“;"r

g

Bold by design. Built for everyday wear.

Our new 9K gold gents bands feature modern styling, expert
craftsmanship, and striking lab grown diamonds.

Register online now www.oroafrica.com, to see wholesale pricing
and order at your convenience, or call to open your account today

021 480 9860
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FEATURED ARTICLE
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Walk any show floor and you’ll see plenty of brands showing up with

a strong, visible presence — good spot, good branding, everything where it should be.

Important, yes — but not always what people remember. From what we’re seeing,

the partnerships that land best now give people a reason to stop, stay, and come back.

Less about being seen, more about being part of the experience. Across sectors

and audiences, the pattern is becoming pretty consistent.

Let’s stream higger together

3 YouTube

#mly

Join the c«

Introducing something new into a well-established show isn’t
always straightforward.

In 2025, as YouTube marked its 20th anniversary, CEO Neil
Mohan set out four strategic “big bets,” including the belief that
YouTube is the new television and that creators are the start-ups
of Hollywood.

Around the same time, MIPCOM approached Pedro Pina,
YouTube’s Head of Television EMEA, with a clear invitation:
come to Cannes and bring that vision to life alongside the
world’s biggest studios.

Up to that point, YouTube’s presence in Cannes had largely
been centred around Cannes Lions. MIPCOM was a different

crowd — more traditional, more established, and understandably

a bit sceptical. And you don’t shift that with a standard stand.
So instead of just showing up, YouTube created a space people
wanted to spend time in.

YouTube View — a rooftop lounge on top of the Palais des

Festivals — turned an unused space into one of the most talked-
about activations at MIPCOM.

JEWELLEX Jewellers' Network ©

Alongside that came keynote sponsorships across MIPCOM
and MIPJunior, producer helpdesks, packed workshops and
market-wide branding.

And it worked:

Over 3 000 delegates (nearly 30% of total attendance) visited
YouTube View

The largest keynote in MIPCOM history, with more than
860 attendees

Over 1 400 guests across anniversary events

Workshops averaged 250+ participants, running at standing-
room-only capacity
More importantly, people didn’t just pass through — they stayed,
engaged, asked questions. The creator economy wasn’t just a
talking point, it became part of the conversation.

The impact carried through, with YouTube confirming
increased investment and engagement for MIPCOM 2026.
“Thus us just the beginnang of a beautiful partnership. I lefi
Cannes on a high, full of excitement for all the discussions we had
and the ideas buzzing around my head about partnering even more
with all the wonderful teams we’ve met.” — Pedro Pina.




GOLDEN NUGGET

This gorgeous Cypriot pendant is just
years ago during the Late Bronze Age. It depicts a long-horned bull,

one of the various types bred on the island during this period.

all and was made over

Some partnerships don’t need to be big and bold — they just need
to make sense. I Love Italian Food (ILIF) and Snack Show 2025
is one of those.

ILIF’s mission is promoting Italian food and beverage
excellence globally. Snack Show already had the audience. The
opportunity was obvious — but, as with any new addition to an
established show, it only works if it feels like it belongs. So this
wasn’t treated as an add-on.

Instead, it was built into the heart of the show: a dedicated ILIF-
branded zone, plus a one-day programme featuring 37 Italian
producers, chefs, live demonstrations, tastings and curated content.

The kind of space people don’t just walk past — they stop, taste,
talk, and stay a little longer.

The result:
Over 1,000 visitors engaged with the ILIT area
That’s half of the day’s total attendance

Which tells you it wasn’t just “nice to have” — it was part of the draw.

“The RX team truly understood our vision. The partnership
delivered visibility, credibility, and concrete business results
Jor our Italian _food producers.” — Alessandro Schiatti,
Founder and CEO of I Love Italian Food.

They’ve since committed to a long-term partnership with

Snack Show.

There’s only so much you can do within the footprint of a stand
— especially when you’re bringing multiple brands together. At
some point, the story outgrows the space.

That’s what Accor was up against at ILTM Cannes.

Rather than squeezing everything into the space available, they
took a different route — literally.

The Accor Grand Pavilion, a 1 500 m? beachfront space just
steps from the Palais, gave them room to create something more
considered. Not just a place for meetings, but an environment
that reflected the brands they were representing.

By 2025, it had become their strongest ILTM activation to date.
Across three show days:

9 124 visitors

4 800 pre-scheduled meetings

206 hoteliers from 125 properties (a 56% increase versus
previous participation models)

And then there’s everything that happens around the edges

— the conversations, the hosted moments, the parts that don’t
always show up in a floorplan. In this case, ten curated client
events welcomed more than 1 000 guests across the week.

“Our objective was clear: to showcase the best of Accor.

The quality of the meetings, the ambition of the teams and the
engagement from partners throughout the week showed just how
powerfully our goal was delivered,”

— Pascal Visintainer, Chief Sales Officer.

The partnership has since translated into longer-term value,
with expanded collaboration confirmed for ILTM Cannes 2026.

One of the ongoing balancing acts in events is keeping things
fresh without losing what makes the audience valuable in the
first place.

Luxury — the US B2B jewellery event — has been working on
that through its Design at Luxury concept, giving high-end
designers access to a highly qualified buying audience.

Because let’s face it — great talent doesn’t always come with big
exhibition budgets.

That’s where NouvelleBox comes in.

“NouvelleBox was seeking a jewellery trade show partnership
wn the US market that delivered real return on investment,
where orders are written and business is done. Luxury offers
exactly that: an engaged retail audience, a commercial mindset
and a proven buying environment.”

— Event Director, Meghan Markewicz.

Together, they’ve developed the NouvelleBox Ballroom at
Luxury 2026 — a dedicated designer space just off the main
show floor.

The model makes it viable for designers to participate, while still
creating enough draw to bring retailers in.

So far:
Seven new designers have already joined

Demand is nearing full capacity

“NouvelleBox is dedicated to championing brands that embody
artistry, innovation, and individuality, and we are proud to
showcase their work in a setting that defines excellence at the
highest level of the industry,”

— Darren Hildrow, Founder & Director.

Retailers gain access to sought-after design talent. Designers
gain visibility with the right buyers. And the overall experience
stays curated.

Across very different industries, the same shift keeps showing up.

“Ucross these examples, a consistent strategic pattern
emerges. "I 'he most effective event partnerships are no

longer transactional, they are strategic, integrated, and
outcome driwen. The value lies not in presence, but in active
participation.”

— Peter Lindsay, Chief Strategy Officer at RX.

In practice, that’s what separates the partnerships people pass by
from the ones they spend time in.

Because being seen is one thing. Being remembered is another.

And it doesn’t take long to spot the difference.

First published on www.linkedin.com/pulse/event-partnerships-
seen-vs-remembered-rx-global-iyble/

Jewellers' Network © JEWELLEX
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Global Services

BEYOND STANDARD
SOLUTIONS

Compliance, Transparency
and Social Responsibility

Secure Logistics. Worldwide.

Brink’s Global Services is a widely recognised provider of secure
logistics solutions. Utilising the Brink’s worldwide network, BGS
offers secure transport and associated security services in more

than 120 countries.

Comprehensive Services

Secure Logistics: Providing worldwide
shipping from door to door, including
pick-up, storage, inventory management
and delivery.

Walk-In Service Centres: BGS strives
to reduce delivery times of diamond and
jewellery shipments with an integrated
network of Walk-In Service Centres,
equipped with secure storage and
private inspection rooms.

Trade Show Services: BGS offers a
variety of trade show services for the
diamond and jewellery industries,
from customs clearance and on-site
help to overnight storage.

Customs Clearance: Providing a
quick and confidential service with our
dedicated customs professionals.

Brinks Southern Africa (Pty) Ltd

[ s >

The Brink’s Difference

* Liability coverage

» Supply Chain Management

Airside Services: Customs brokers MDA g

and passenger assistance. « Commitment to Excellence

Inventory Management: BGS allows
customers to track their global inventory
with item-level detail for fast and easy
reconciliation and tighter control.

» Pick & Pack

» Vaulting & Storage

= Qur Network and People

Our Mission

To set the global standards for excellence
in secure logistics and value chain risk
management through our commitment
to innovation, quality and investment

in people.

* Email: info.SA@BrinksGlobal.com
dj.jnb@brinksglobal.com

+ Web: www.brinksglobal.com

¢ Tel: +27 11 3341793

e {INIBRINKS

Global Services

The BRINKS and Design mark is a registered trademark of Brink's Network, Incorporated. Copyright @ 2018 Brink’s, Incorporated.
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VISIT US AT
JEWELLEX 2026

Celebrating?ASWorld of Colour

Cape Precious Metals is proud to
support Jewellex Africa 2026 as the
sponsor of the Registration Desk and
the Sunday Sundowners.

Be sure to stop by and say hello as you
arrive - we'll be there to welcome you to
Africa's premier jewellery trade event.
Then, join us for a sundowner after the
show on Sunday and connect with
fellow industry professionals.

6-7 September 2026
Gallagher Convention Centre,
Midrand, Johannesburg

capepreciousmetals.com | (f) (©) @capepreciousmetals

CAPE TOWN: +27 (0) 21 5512066 GERMISTON: +27 (0) 11334 6263
DURBAN: +27 (0) 31303 5402 PE/GQEBERHA +27 (0) 41365 1890
ORDERS@CPMCT.CO.ZA WWW.CAPEPRECIOUSMETALS.COM

Jewellers' Network © JEWELLEX




20

FEATURED ARTICLE

MORE THAN A PUBLICATION
In an Industry Built on People, Relationships and Trust,
we Believe that How you do Business Matters.

At Jewellers’ Network, we have always aimed to be more than simply a publication.

Our goal is to connect, support and create meaningful opportunities for

the industry and the people who make it what it is.

»
' Thank you for all your effort and
outstanding service. You guys are honestly

in a class of your own, and it shows. ’ »

ErIN FINE

d ' 1 found the magazine really excellent —

especially the news worthy articles. ’
«

GARY NATHAN

Network

verything we do is approached with genuine care and
purpose. From our publications and content to the
way we work with our clients, we strive to provide
professional service, quality exposure and, most importantly,
a relationship that goes beyond a transaction.

For our owner, Sancia Mincher, business has always been about
people first. She believes that success is not measured only by what
you sell, but also by the relationships you build, the opportunities
you create and the difference you can make along the way.

That philosophy is reflected in everything we do.

We take pride in creating original, relevant content and
developing ideas that we believe will bring value to our
industry. We listen to what our clients need, celebrate their
achievements and look for ways to help them grow — whether
that means providing exposure, making a connection, sharing
an opportunity or simply being there when they need support.
To our longstanding clients, new clients and everyone who has
supported us along the way: Thank You.

Thank you for trusting us with your brands, your stories and your
businesses. Your support allows us to continue doing what we love
and investing back into the industry we are so passionate about.
And to those we have not yet had the opportunity to work with,
we hope we will have the privilege of connecting with you.

We may be a publication, but our ambition is much bigger than
the pages we produce.

We want to build relationships. We want to create connections.

We want to support people. And we want to see our industry thrive.

Because ultimately, for us, it has never been just about business.
1t is about people — and that will always matter most.

JEWELLEX

Jewellers' Network ©
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YOUR BUSINESS. BAY
FRONT AND CENTRE IN 2027.

The Jewellers’ Network Annual

\E_.C uuRYh l\_
4@'21'

IS NOW OPEN FOR LISTINGS.

Give your business 365 days of visibility in one of
Southern Africa’s most trusted Jewellery Trade Resources.
Whether you’re a Manufacturer, Wholesaler, Retailer,

Supplier, Designer, Refiner or Service Provider,

your listing ensures you’re_found by the businesses that matter most.

WHY LIST WITH JEWELLERS’ NETWORK?

* Year-round Exposure in Print and Online
J

* Reach thousands of Jewellery Industry Professionals y
* Increase your Credibility and Visibility -'
* Be part of Southern Africa’s leading g

Jewellery Industry Platform y 2027
: » .=y _
Don’t let your compelitors take your place. ; Ol RQCTO RY
Secure your 2027 Listing today DIAR.Y I
and keep your business where By Jewellers' NEE R |
the industry looks first. : g

.

Jewellers' Network

Visit www.jewellersnetwork.co.za (S
or contact us today to reserve your place. Ok

Jewellers' Network © l JEWELLEX LINKED 21



e CRAYVE +27 11 466 9196 Unit 1, Barbeque Terrace
’ customers@crayve.co.za 43 Dytchley Road
A

PRESENTATIONS WWW.Crayve.co.zd Barbeque Downs (Kyalami)

Py
coPIC DISTINCTIVE. PERSONAL. EFFORTLESS.
-~ PRINTS

b o

L ET YOUR

BRAND I
WEAR ITS , 5 43

. . . e R iy
. . & b . L L
S e . -

]
. o @

OWN | e customlzed bfénding
— for clothing and

J EWELI_ERY corporate gifts

www.epciprints.co.za, 081 354 3640, hello@epicprints.co.za
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Let's
Make
\Vilele{le
Together

New Mounts availoble in Palladium Silver
End-to-end jewellery manufacturing,

Metal and Diamonds trading.

1

PRECIOUS METALS
TSWANE

info@preciousmetalstswane.co.za | +27 12 035 0260 | +27 63 656 1481

W W W . P RECI O USMETALSTSWANE . C O . Z A

XRF TESTED

R ACCURATE.
ug Omg RELIABLE.
0 TRANSPARENT,

Your Gold Partner

1, PRECISE
! aNALYSIS

Jewellery Council

of !
South Africa TRUSTED

RESULTS

“5  COMPLETE
CONFIDENCE

INNDY-) AFRICA

KNOW WHAT YOU OWN.
TRADE WITH CONFIDENCE.

We use state-of-the-art XRF technology to test and
verify the authenticity and purity of your gold, silver,
and precious metals — fast, non-destructive and accurate.

BE )FFICE:

P
087 265 3199 @)] YOURTRUST.
904A, 9th Floo /' OUR STANDARD.
Bedford Centre, Bedfordview

~— 'S
@j WE BUY | “g:’ WE SELL .,,_I:, WE VALUE ( } WE TEST

Jewellers' Network © JEWELLEX
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FEATURED ARTICLE

A World of Colour!

Jewellex Africa 2026*

-
% Sunday, 6 September 2026
10!1091._"17th

GIFTPAK (PTY) LTD

SIN

BASSANO GIOIELLI (PTY) LTD

BASSANO
CIlELE

IMFUNDISO SKILLS DEVELOPMENT

@\

EMFUNDIPSO

KILLS DEVELOPMENT

BEZALEL ATELIER

bi

BEZALEL

ITALCHAIN

ltalian gk
Italchain ' oo '

Jewellery

BRINKS SA (PTY) LTD

INBRINKS

Global Services

JEWELLERY CONSULTANTS

<

Jewellery

Consultants

A GROLIP ONE 5A COMPENY

CAPE PRECIOUS METALS

JEWELLERS’ NETWORK

— P,
Network

[inbing tho frdsty

EKURHULENI JEWELLERY PROJECT

v

Ekuthuleni

JEWELLERY REPLACEMENT CONSULTANTS

JRe

FERRARI LOGISTICS SOUTHERN AFRICA (PTY) LTD

—

<o DELIVERING

FERRAR] Zam,

JPPE MANUFACTURING JEWELLERS

JEWELLEX Jewellers' Network ©




GOLDEN NUGGET

SWAROVSKI LIMITED EDITION CRYSTAL MYRIAD GOULDIAN FINCHES
With extraordinary colour and exquisite detailing, Swarovski presents this spectacular

scene of Gouldian Finches - the famous “winged jewels” that paint rainbows across the

Australian sky. It takes
meticulously handset over

hours of dedicated work by a team of skilled artisans to

crystals on each kaleidoscopic creation.

JEWELLEX

LAB DIAMONDS

I3

LAB:DIAMONDS

RAND REFINERY LIMITED

O

RAND REFINERY

LIMPOPO JEWELLERY BUSINESS INCUBATOR

iy

LIMPOPO JEWELLERY
BUSINESS INCUBATOR

SIENCA

©

QBigrcar

METAL CONCENTRATORS SA (PTY) LTD - SEZ

MC.

SM WATCH WHOLESALE (PTY) LTD

) SIVI

7 Watch Wholosalo (Sty) Ltd

NICK THE PEARLMAN

NICK - THE PEARL MAN

SPECTROMETER TECHNOLOGIES (PTY) LTD

Spectrometer wdaoogs ?

NIVODA

NIVO®DA

THE JEWELLERY COUNCIL OF SOUTH AFRICA

&

JEWELLERY
COUNCIL
SOUTH
AFRICA

OROAFRICA (PTY) LTD

O

OROAFRICA

UNGAR BROTHERS CC

UNGAR BROTHERS cc

AND MARUFACTURERS OF FINE | EWELLERY:

PNEUMA JEWELLERS

P,

£

UNITED SCIENTIFIC (PTY) LTD

0 UNITED SCIENTIFIC

0 We Make Science Easier.

PRECIOUS METALS TSWANE

il g,

PRECIOUS VIETALS
TSWANE

VEGA ZA (PTY) LTD

VEGA * ZA

The brightest blue star in the galaxy

Jewellers' Network © JEWELLEX
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FEATURED ARTICLE

From Classroom to Career: South Africa’s
]ewellery lndustry Invests in Tomorrow’s Talent

DE

THE EJE, CJ—J

V aam N

ClIlOUS METALS:

ND BE YOND

South Africa’s jewellery industry’s future took centre stage as

Cape Precious Metals (CPM) hosted a jewellery industry networking and

showcase event at Rand Refinery, bringing together more than 60 learners from

NQ Jewellery and the Ekurhuleni Jewellery Beneficiation Programme (EJBP) for

a day of learning, networking and industry engagement.

ke
v

o esainead

Ekﬁrheleni

Jewellery Project

R
QSSADPMR

SOUTH AFRICAN DIAMOND &
PRECIOUS METALS REGULATOR

‘\.
J-!w

JEWELLEX Jewellers' Network ©

esigned to bridge the gap between education and

industry, the event provided aspiring jewellers with

direct access to leading organisations across the
jewellery value chain. Learners had the opportunity to engage with
industry experts, gain valuable insight into career opportunities and
develop meaningtful connections with businesses committed to the
growth of South Africa’s jewellery sector.

Among the organisations participating were the South African
Diamond and Precious Metals Regulator (SADPMR), MOA,
Jewellers’ Network and other respected industry stakeholders,
cach contributing to an initiative that highlighted the
importance of collaboration in developing South Africa’s next
generation of skilled jewellers.

For Cape Precious Metals, the event reflected a philosophy that
extends far beyond refining and supplying precious metals.
Through initiatives such as this, the company continues to
champion industry collaboration, encourage skills development
and create opportunities for emerging professionals to engage
with the businesses shaping South Africa’s jewellery sector.




GOLDEN NUGGET

Art Deco Sapphire Wave Brooch adorned with radiant blue gemstones, luminous pearls, and sparkling
crystal details. Flowing geometric curves and elegant symmetry capture the glamour and sophistication
of the 1920s. This luxurious vintage jewelry piece reflects timeless craftsmanship, refined femininity,
and the artistic beauty that made the Art Deco era an enduring symbol of elegance and luxury.

Where Africa
That vision lies at the heart of The Bench and Beyond. True -
industry leadership is measured not only by the products a
company delivers, but by the legacy it helps create. By opening
doors for young talent and encouraging meaningful engagement
across the jewellery value chain, Cape Precious Metals is helping
to strengthen an industry built on craftsmanship, innovation and
shared expertise.

The event also highlighted the value of collaboration across the
sector. With organisations representing manufacturing, refining,
regulation and industry media gathered under one roof, learners
gained a broader understanding of how every part of the jewellery
ecosystem works together to support a thriving industry.

As South Africa’s jewellery sector continues to evolve, creating
opportunities for the youth to learn from established leaders

will remain essential. Events such as this not only inspire future
careers but reinforce the partnerships that will shape the next
chapter of South African jewellery manufacturing.

Y )
g
Network

www.capepreciousmetals.com

www.jewellersnetwork.co.za

JOIN CPM JOIN JEWELLERS' NETWORK
WHATSAPP CHANNEL WHATSAPP CHANNEL

To ensure you don’t miss out on our upcoming events,
we encourage you to join our mailing list for the latest
updates and event announcements by emailing us.

If you prefer updates via WhatsApp, simply provide us
with your cellphone number on email.

orders@cpmct.co.za

sancia@jewellersnetwork.co.za - Sancia Mincher

Jewellers' Network © JEWELLEX 27



FEATURED ARTICLE

NIVODA BRINGS ZERO-INVENTORY

SOURCING AND AFFORDABLE
RETAIL TECHNOLOGY TO SOUTH AFRICAN JEWELLERS

Discover how South African jewellers can source globally without holding inventory while

benefiting from new local pricing for Nivoda Connect.

28

ivoda, the world's largest marketplace for diamonds,

gemstones and jewellery, continues to provide South

African jewellery retailers with access to its zero-
inventory sourcing platform, together with an expanding suite of
retail technology solutions designed to help jewellers grow their
businesses.

Trusted by jewellers in more than 80 countries, Nivoda enables
retailers to access more than 2.5 million natural and lab-grown
diamonds and coloured gemstones without purchasing or
holding inventory.

While many South African jewellers know Nivoda as a global
sourcing platform, fewer are aware of the complete ecosystem
of tools available to help improve both the in-store and online
customer experience. From live inventory feeds and digital sales
tools to bespoke ring design technology, Nivoda offers retailers
the opportunity to expand their product offering without the
financial burden of carrying stock.

The latest development for the South African market is the
introduction of geo-specific pricing for Nivoda Connect,
making this powerful retail solution considerably more
affordable for local jewellery retailers.

JEWELLEX Jewellers' Network ©

South African retailers can register with Nivoda free of charge,
with no minimum order requirements.

Key benefits include:
Free account registration with no ongoing commitment.

Access to more than 2.5 million natural and lab-grown
diamonds and coloured gemstones.

Source inventory only after a customer has made a purchase,
climinating the need to tie up valuable capital in stock.

Every order is inspected by graduate gemologists,
professionally handled through customs, and delivered
directly to the retailer.

Simple upfront payment on each completed order, allowing
retailers to pay only once they have secured the sale.

Nivoda was co-founded by Dave Sutton, whose journey began
in the South African jewellery industry before establishing a
successful diamond wholesale business and later building a
multi-million-dollar bespoke bridal jewellery retailer in London.

Having experienced the daily challenges of sourcing quality
diamonds, managing cash flow and competing with larger
retailers, Sutton created Nivoda to simplify sourcing while
giving independent jewellers access to the same opportunities as
larger businesses.




The world’s

diamond, gemstone,
and jewellery
marketplace.

.

2.5+ Million natural and lab-grc

diamonds, and gemstones

Sourced, quality-checked and

delivered to your door " :
Finished jewellery essentials | | " 0

Express delivery options in the @S, | e ;”'.

~ F

Canada and Europe - ' . 3 -.
] e 3 . . } A -n.,- _

Returnable diamond options ave
Scan to

Quote your customer in seconds = source for free

"
-
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GOLDEN NUGGET

This diamond necklace appears uniformly dazzling under daylight. Under UV light, however,

it reveals a striking transformation. Featuring both inert and fluorescent diamonds, it showcases
a range of blue fluorescence intensities. GIA research shows that, fluorescence has a positive

impact on appearance and can make a diamond appear brighter in natural light.

Beyond sourcing, Nivoda offers a range of technology solutions
that help jewellers sell more effectively both in-store and online.

Showroom — Free

Nivoda's Showroom is a white-label tablet application that
allows retailers to present the full marketplace inventory to
customers during consultations.

Features include:
Access to more than 2.5 million diamonds and gemstones.

Retailers display their own pricing and mark-ups.
Search, quote and complete transactions within minutes.
No physical stock required in-store.

According to Nivoda, retailers using Showroom place more than
four times as many orders annually as those who do not, based
on trends observed across thousands of active accounts.

Online Feed — Free
The Online Feed integrates live marketplace inventory directly
into a retailer's own website under their own branding.

Benefits include:
Real-time inventory updates.

More than 2.5 million diamonds and gemstones displayed
online.

Customers can browse an extensive catalogue while the
retailer carries no inventory.

Nivoda Connect
To better support jewellery retailers in South Africa, Nivoda has
introduced dedicated local pricing for Nivoda Connect.

Available to South African retailers for US$79 per month —
reduced from the standard global price of US$199 per month
— Nivoda Connect is designed specifically for Shopity websites
and seamlessly integrates Nivoda's live marketplace into a
retailer's online store.

"We have had nothing but positive feedback in terms of the
diamond feeds on our website, which is directly attributable to
Nivoda," said Jonathan Casey, Treasurer at Melanie Casey
Fine Jewelry.

Ring Studio

Nivoda's Ring Studio is a white-label ring configurator that
allows customers to design bespoke engagement rings by
selecting a setting and pairing it with any stone from Nivoda's
marketplace.

The retailer's own branding remains front and centre
throughout the customer journey while Nivoda powers the
technology behind the scenes.

From concept and CAD design through to quotation and
checkout, the entire process can be completed in minutes,
helping retailers deliver a premium bespoke experience with
remarkable efficiency.

More Than a Marketplace

Nivoda has evolved beyond a global sourcing platform into

a comprehensive operating system for jewellery retailers,
combining sourcing, logistics and retail technology within one
integrated solution.

JEWELLEX Jewellers' Network ©
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Jewellers wishing to learn more about the platform and its retail

technology can experience live demonstrations during Jewellex
Africa 2026 at Stand D17 at the Gallagher Convention

Centre, Johannesburg, on 6—-7 September 2026.

South African jewellers can register for free and begin
sourcing immediately at nivoda.com.

About Nivoda

Nivoda is the world's leading marketplace for diamonds, gemstones
and jewellery, connecting retailers with suppliers through a

single technology platform. By simplifying sourcing, logistics and
fulfilment, Nivoda enables jewellery businesses to access global
inventory with greater speed, transparency and efficiency.

NIVODA

www.nivoda.com

s



Jewellers Permits & Renewals
Gold Register Maintenance
FIC Compliance & Training

POPI & PAIA Policies
Social Media & General Marketing
Recruitment
Event Management

All under one umbrella.

Let me ease your admin responsibililties,
while you concentrate on your clients.

e 079 879 4965
>4 melyndaethediamondedge.co.za
& www.thediomondedge.co.za
@) thediomondedge
M thediamondedgeptyltd
Q (O) TheDiamondEdgeSA

v
THE DIAMOND EDGE
(PTY) LTD
AJENCIES
Est. 2024

29 Syringa Place, 29 Smith Avenue, Deklerkshof, Edenvale, 1609
Tracy van Eeden: +27 82 772 8592 | Cecil Millinger: +27 82 853 1850 | Office: +27 11 452 0077

Jewellers' Network © l JEWELLEX LINKED
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(INNOV-»X AFRICA]

GREATER IMPACT.

North Side South Africa — Innov X Africa’s
PREFERRED SOUTH AFRICAN PARTNER.

Together, we deliver world-class technology,
local expertise and lasting value across South Africa.

v & | O | &

WORLD-CLASS LOCAL BUILT FOR STRONGER

TECHNOLOGY EXPERTISE AFRICA TOGETHER
Industry-leading Dedicated support, Supperting a safer, Global innovation
solutions you when and where smarter and more with local
can trust. you need it. prosperous future. commitment.

ONE PARTNER.
LOCAL EXCELLENCE.

Arn

INNOV X AFRICA TELEPHONE
craig@innovxafrica.co.za +27 66 24

-"@ HKSACC

ERAEFEHEHE

Join the Hong Kong & South African
CHAMBER OF COMMERCE

AAE
' \‘ The HKSACCs mission is to expand strategic
relationships and bilateral trade between South Africa
‘\ / and Hong Kong to take advantage of opportunities in the

Guangdong-Hong Kong-Macao Greater Bay Area,using
Hong Kong as the platform to drive this objective.

We strive to facilitate a network for entrepreneurs to develop business
relationships though our initiatives, networking events, business
matching meetings and Hong Kong Trade Fairs and Conferences.

Conrad Hendry Sancia Mincher
@® 2783 301 6013 Q® 27 82 498 6352

o conrad.hendry@hktdc.org o sancia@jewellersnetwork.co.za

Email us to receive the Membership Form and become a Member of HKSACC. www.hksacc.com
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FERRAR] o

www.ferrarigroup.net

One-stop
SCI'VICE

_. L~ _I'I_ ; 2 I F“ ay . / .. - Call
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Logistics Solutions -
-- Quality Control ----
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. Customs Solutions

-« International Freight Forwarding -- - &8

Ecn

2 0

Ferrari Group is the one-stop service
provider specialising in shipping,
integrated logistics and high
value-added services for jewellery
and precious goods, worldwide.

Provider

Global Exhibitions &
Private Events Suppart

/N

A

Insured Services -+

| g
-~

- Hallmarking
.+« Special Services -1+
Fiscal Solutions
-+ Trading Support - - &8

Ground Transportation -

L m= %

Established in1959 as a customs broker and forwarding
company in Italy, Ferrari Group has evolved into an
extraordinary global network with worldwide operations.
Clients include global luxury brands, high-end watchmakers,
Jjewellery manufactures and distributors, diamond dealers,
precious stones producers and private clients.

Committed to sustainability and innovation, Ferrari Group
provides impeccable customized services worldwide, based
on responsiveness, discretion and utmost security.
Unrivalled global expertise and tailor-made solutions,
successfully applied to Luxury.

Ferrari Logistics Southern Africa (PTY) Ltd | Building 3, O.R. Tambo International Airport, Special Economic Zone, Bonaero Drive, Bonaero Park, 1619 -

SOUTH AFRICA | Email: infoza@ferrarigroup.net | Tel: +27 (0) 87 654 2543

Jewellers' Network © JEWELLEX
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FEATURED ARTICLE
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MANUFACTURING TECHNOLOGQGY

The Jewellery Industry continues to evolve, combining centuries-old

craftsmanship with the latest digital manufacturing technologies. Today's jewellers require

solutions that deliver exceptional detail, rapid turnaround times, customization, and

consistent quality. CALDEAZ provides the technology and expertise to help

Jewellery Manufacturers remain at the forefront of innovation.

ne of the most significant advancements in Jewellery

Manufacturing is the adoption of 3D printing.

Resin 3D printers have become an essential tool for
Jewellery Designers and Manufacturers, enabling the creation of
highly detailed prototypes, master patterns, and castable models
with exceptional surface finish and accuracy.
The ELEGOO range of Resin printers, including the highly
acclaimed Saturn series, offers jewellers an affordable and powerful
solution for producing intricate rings, pendants, earrings, and
custom jewellery designs. Combined with specialised castable
resins, these printers allow manufacturers to produce patterns
suitable for investment casting, capturing even the finest design
details while reducing production time and development costs.

For Manufacturers looking to take additive manufacturing a
step further, Metal 3D printing opens an entirely new world

of possibilities. Advanced Metal additive manufacturing

systems from Z Rapid enable the production of complex metal
components directly from digital designs. Intricate geometries,
lightweight lattice structures, and customised pieces can be
produced with minimal material waste and significantly reduced
lead times compared to traditional manufacturing methods.

Metal additive manufacturing offers jewellery producers the
ability to accelerate product development, create unique designs
that were previously impossible to manufacture, and produce
low-volume or bespoke pieces economically and efficiently.

Whether you are designing custom engagement rings, luxury
jewellery collections, watch components, or bespoke precious
metal products, CALDEAZ offers complete solutions for design,
production, and quality control.

From high-resolution resin printing and castable resins

to advanced metal additive manufacturing and precision
measurement technology, CALDEAZ is your trusted partner in
Modern Jewellery Manufacturing.

CALDEAZ

MANUFACTURING TECHNOLOGIES

+27 82 780 7305
info@caldeaz.co.za
www.caldeaz.co.za

Empowering the Jewellery Industry with Innovation, Precision, and Additive Manufacturing.
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WE RESHAPE
VALUE WITH
EVERY GRANULE

There was a time when value in the industry was
measured only in purity, and weight, but today
provenance and ethical background play an
important part in value.

Which is why we are always evolving how we source
our metal. Our commitment to responsible business
practices and sourcing, allow us to not only preserve
our business, but our people, product and planet.

9,

RAND REFINERY

www.randrefinery.com

Jewellers' Network © JEWELLEX
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FEATURED ARTICLE

The Financial Intelligence Centre (FIC) is sharpening its focus on

high-value goods dealers. If you sell jewelry, diamonds, gemstones, or other

high-value items for R100 000 or more, you're legally required to meet all FICA

obligations. This is not optional, and non-compliance carries serious

consequences, including significant fines and reputational damage.

Getting FICA right doesn't require hiring an entire compliance
department or drowning your team in paperwork. It's about
having the right systems, processes, and support in place so that
compliance happens seamlessly as part of how you already do
business. That starts with understanding what is required.

FICA compliance doesn't have to be complicated. nCino KYC
provides both the software and the compliance expertise to

get your business FICA-compliant, without you needing to
become a compliance specialist. Our platform manages the
entire compliance lifecycle, from client onboarding and identity
verification to sanctions screening, risk scoring and ongoing
monitoring. And our compliance team is on hand to assist with
FICA-related questions, tricky scenarios, and the guidance you
need to stay on the right side of the law.

Here's a quick overview of your core FICA obligations
(not an exhaustive list, but a starting point):

Register with the FIC and appoint a Compliance Officer

Develop and maintain a Risk Management and
Compliance Programme (RMCP)

Conduct Customer Due Diligence (CDD)

Screen clients against sanctions and PEP lists

Monitor transactions for suspicious or unusual activity
File the required reports with the FIC

Keep records for a minimum of five years

Provide ongoing FICA training to relevant stafl’
Submit Risk & Compliance Returns (RCR) in line with

certain Directives

FICA Expertise

1 NCINO.

KYC Africa

JEWELLEX Jewellers' Network ©

Chat with sur Complionce Experts

v

FICA Compliance
Simply Solved

Cv.:m-—.m

FICA compliance is no longer something high-value goods
dealers can afford to put off. Whether you'’re just starting

your compliance journey or looking for a more efficient way

to manage your obligations, nCino KYC combines powerful
technology with expert guidance to help you stay compliant with
confidence. Get in touch with our team to find out how we can
help your business.

1 NCINO

KYC Africa

www.kycafrica.ncino.com

kycafrica.sales@ncino.com

at Your Fingertips

kycafrica.ncino.com

HiTeam! What does
¥ suspicion look like?

Mahlu from nCino
KYC is typing...




BYL
Diamonds

Purchasing & Closing Deals with
BYL Diamonds Just Got Easier!

Secure Online Payments. Global Support. Trusted Service.

BYL Diamonds now offers secure online payments, making it easier than ever to purchase
certified natural diamonds, bespoke jewellery, AAA Tanzanite and investment stones.

X
'( LONDON

s

i

.

With offices in Cape Town, Johannesburg and London, we're ready to support your
business with local viewings, collections, deliveries and personalised service wherever
your clients are.

Now Offering Investment Gold & Bullion

Expand your investment opportunities with our range of premium gold bars, bullion and
investment products, sourced through our trusted international network with the
transparency, security and expertise you expect from BYL Diamonds.

Large Inventory - Best Prices - Top Makes - Free Delivery - Friendly Service

Head Office: +27 21 419 2000 | Tomer Yedid Levi (CPT/JHB/UK) | Cell: +27 83 354 7091
Mishga Roman (CPT) | Cell: +27 60 801 4954 | Jarred Rosenberg (JHB) | Cell: +27 63 452 2334
Thandi Khoza (JHB) | Cell: +27 82 854 0870 | Surien Naidu (JHB) | Cell: +27 78 986 4500

www.byldiamonds.com
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A R50 parcel?
Or a R500 000 reputation?

Choose the courier
that knows the difference.

SECURE
Specialised handling
for high-value items.

RELIABLE
el

EXPERIENCED
Industry experts

who understand

your needs.

Precision Trusted Falr
Analysis Verification Valuation

I./,:;._; s ]
N\

www.ustech.co.za
info@ustech.co.za
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PNEUMA JEWELLERS
FINE JEWELLERY « CRAFTSMANSHIP « TRUST
OUR SERVICES

Lz Engraving 3D CAD Design
Jewellery Repairs * <y Stone Setting

Custom Designs Ring Resizing

Professional Cleaning & Restoration ! Appraisals & Valuations

FALK TO US

Technolo;

) Iy g
scientific Metalytics

EAL.

ADVANCED PRECIOUS METAL
TESTING SOLUTIONS

2rmo
thermo %, OHAUS
el

Buthx — Authorized Distributor —




4

Winonds
@librated Smalls
uberown Diamonds
Diamond Jewellery
yold & Silver Fewellery
iGold Mounls
Morellato ‘Watchstmps

1

18kt & okt gold Italian made chains, earrings, pendants Jhb Office: +27 011 704 4164 / 5667
: tennis bracelets and necklaces. :
: Over 1000 silver chains, thodium plated, gold plated and | Jib WhalsApp : +27.060 960 7589
8thf%[‘ exclusive finishes. Silver hoop earrings and pen- : CptWhatsApp : +27 067 599 3253
: ants. :
B /\ 8 8 A N U Conflict-Free, G.LA certified diamonds, calibrated smalls info@bassanogioiclli.com

and lab grown diamods. I
www.bassanogioielli.com

GIOIELL

DIAMONDS B JEWELLERY

Official distributor of Morellato watchstraps.
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JEWELLEX

.- \ I VISIT OUR
. T l_] E n NEW OFFICES
{ 0|0 0|p BY APPOINTMENT ONLY
. europ flit
! 1st Floor
WHOLESALE JEWELLERY SUPPLIER 25 Rudd Road
llovo
Johannesburg
THE WIDEST SELECTION OF
_ ol - L _ K CONTACT:
.':f ) Y 4 { \ "'I.. \". | ’,l-' E ._h\'-.\
4 s Jonathan 083 699 5154
OK IMPORTED
Keith 082 330 3807
T T VI T'Y T T 1Y \/
JEWELLERY | tow | wwoom
Office 011 643 5311

AT THE MOST COMPETITIVE PRICES.

OR
NEW ADDRESS.

SAME TRUSTED SERVICE.

[<] jon@europgold.com

) o >« orders@europgold.com
'@\ STRICTLY TRADE ONLY BY APPOINTMENT ONLY

Trusted suppliers of

Lab Grown Diamonds | Moissanites

Lab grown Gemstones | Natural Black Diamonds
Lab grown diamond studs | Tennis bracelet mounts unset

Lab grown tennis bracelets set

Jewellers' Network ©
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PROUDLY SERVICING
e ‘OUR INDUSTRY FOR

DIA Grading 3 O

Laboratory YEARS

HALCYON

Insure-Invest-Health

OF TRUST, INTEGRITY
& EXCELLENCE

——— SETTING STANDARDS. BUILDING CONFIDENCE.

For more than three decades, DIA has helped the
jewellery industry buy, sell and insure wiff confidence.

THE SERVICES YOU CAN TRUST

BUY. SELL. INSURE.

WE’VE MOVED!

OUR NEW ADDRESS
25 RUDD ROAD

YOUR CRAFT IS SPECIALISED.

YOUR INSURANCE ADVICE SHOULD BE TOO.

. 15" FLOOR
Work with a broker who understands the value, complexity and ILLOVO. JHB
risks behind your business. @_ 5 . -
Tel +27 43 726 5321 ~ Email halshort@halfin.co.za ~ www.halcyongroup.co.za :ET Sd_COI:_NECT 0 -
www.diagrading.co.za
is inanclal Se 5 i . {© 082 558 9368 ‘
Authorised Financial Servi rovider: [FSP] 2514, [FSP] 3997 The Jewsllery Councd of
Terms and Conditions Apply ; ﬂ:l;:z:::ing.m.za 3 DHAMOND DEALERE CLLB
—
E e
Italian & = » 4
B Greek P 2
7 Italchain igiored o "
= i Jewellery =,
Sl g s
—F =, ’f‘
- . ‘-;/ -
¥ ﬁ - N = B
= H.‘J | { s <
, Na_at . &z
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L | . ‘ %
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.Iewellery Council
Soulhﬂlrm
BUY WITH CONFIDENCE

Contact Sofia Costaras | +27 11 524 0693 | +27 61 719 1886 | +27 74 022 9999 | mail@italchain.com
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LAB+DIAMONDS

A NEW PARTNERSHIP
BUILTI FOR THE TRADL.

Lab Diamonds is proud to announce its strategic partnership with Cape Precious Metals (CPM),
one of South Africa's leading precious metal refiners and trusted suppliers to the jewellery
industry. As a registered precious metal refinery, CPM specialises in the recycling and refining of
precious metals using modern techniques for maximum recovery and returns. Together, we're
combining trusted distribution with specialist diamond expertise, making sourcing simpler, faster
and more reliable.

LAB | Emilia Marais CPM | Head Office

+27 66 476 7692 RE\DY TO ORL)ER? +27 66 063 1518
orders@labgrowndiamonds.co.za (‘)ET IN TOLCH orders@cpmct.co.za

www.labgrowndiamonds.co.za www.capepreciousmetals.com
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THE JEWELLEX TREASURE HUNT

1S COMING...

JEWELLERS’ NETWORK IS BRINGING SOMETHING
A LITTLE DIFFERENT TO THIS YEAR’S JEWELLEX

(éﬁ Network )
- Drlgn?bigl'u . y £ ¢ é:;

CEMSTONES.

In partnership with Indigo Blue Gems,
we're giving you the chance to

each certified by E.G.L. Laboratories.

BUT YOU'LL NEED TO BE PART OF THE
HUNT TO HAVE A CHANCE TO WIN.
Visit Jewellers’ Network at Stand Al
Collect your first Clue
Follow the Trail
Discover the Treasure

Don’t miss out on the Jewellex experience everyone will be talking about. Your hunt begins at Stand Al.

We’'re
moving

We are officially moving! Our location is
changing, but our mission, team and dedication
to you stay exactly the same!

SINCE 2014

DE-NIRO TRADING

JEWELLERY WHOLESALERS

e e

Where? I? When?
IMPORTERS AND WHOLESALERS e 21 Fricker Road, We will be
OF A WIDE RANGE FROM

BASIC TO FANCY SILVER 925 JEWELLERY.

lllovo, operating from
Johannesburg 1 October 2026

A vast variety of Rings, Pendants,

Earrings, Chains and Tennis Bracelets =
Available in our Showroom. B
www.de-niro.co.za -

Suite 218, 27 Fricker Road, Illovo, Sandton, 2196. l .II 'II I

® +27 11484 6554 @ +27 11 484 6560 @ +27 76 818 0511 www.eglcoza

® info@de-niro.co.za

@ wwwnorthsidedt.com

A4 JEWELLEX Jewellers' Network ©



The World Speaks in Colour

Africa Has a Lot to Say

Africa speaks through colour; its sunsets, earth, oceans
and cultures. Jewellery reflects that story, and today colour is
no longer limited fo gemstones. It lives within the metal itself,
allowing jewellers to create expressive, personal designs.

The Foundation of Colour

Every exceptional piece begins with a trusted
foundation. MetCon supplies responsibly refined
999.9 gold, 999.9 silver and premium platinum-
ruthenium (Pt-Ru), backed by Certificates of
Analysis and complete traceability.

LLeGOR

Extraordinary matter

Colour Lives Withinthe Metal |MVICON

chemical solutions

Through Legor, jewellers can expand their creative COlOU r WIthUf L|m|’rs

freedom while maintaining manufacturing
consistency. MetCon offers a comprehensive
range of Legor products, including coloured metal
alloys, advanced plating technologies, rhodium,
ruthenium and anti-tarnish solutions.

Create jewellery that is bold, elegant and made
for everyday wear. Invicon’s HyCeram®, LuxArt®
and Luxon® deliver vibrant, durable ceramic
colour systems that complement precious metals
and bring exceptional jewellery designs fo life.

One Trusted Partner
Endless Possibilities

MetCon brings quality precious metals, Legor
technologies and Invicon colour systems together
under one frusted partner, helping jewellers turn
ideas into beautifully crafted collections.

4

Lot N CHAIN KOS,
o OF N
/_ cusTopy

X
CERTIFIED MEMBER —— 413'\N<\ PLATINUM PROVENANCE

MC-

SEZ:+27(0)12000 4440 | CPT:+27(0)215100770 | info@MetCon.co.za | MetCon.co.za

S
Tive
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FEATURED ARTICLE

ADPA PARTNERS WITH DIAMOND SCHOOL
TO STRENGTHEN AFRICAN TRADE

The African Diamond Producers Association (ADPA) and the Harry Oppenheimer

Diamond Training School (HODTS) have signed a memorandum of understanding (MoU)

to expand educational opportunities in the African diamond industry.

By Suzanne Watkin

he agreement, which the parties signed on Monday,

29th June, establishes a framework for collaboration on

curriculum development, specialised training programs
and the promotion of best practices in diamond evaluation,
processing and trade, the ADPA said. It also includes joint
initiatives, such as workshops, seminars and research projects, to
promote innovation and local beneficiation across Africa.

The partnership is initially for a three-year period, with
biannual review meetings to evaluate progress and explore
opportunities to increase the efforts. Both organisations expect
the cooperation to deliver long-term benefits for the African
diamond sector by strengthening its technical expertise,
promoting value addition and supporting sustainable economic
growth and employment across the continent, it added.

“Education has always been the greatest catalyst for
transformation,” said Neil Rademeyer, director of HODTS.
“This partnership represents a shared vision between ADPA and
the HODTS: that Africa should be known not merely as the source
of diamonds, but as the home of world-class expertise, innovation
and excellence throughout the entire diamond value chain.”

ADPA's Executive Director, Ellah Muchemwa, said the
partnership ensures “Africa'’s diamonds contribute not only
to global markets but also to socio-economic growth and
employment creation within our member states.”

First published on www.rapaport.com/news/adpa-partners-with-
diamond-school-to-strengthen-african-trade/

&
)
TRANING

www.diamondtrainingschool.com

Association-of African Diamond Producing Countries
Association Des Pays Africains Producteurs De Diamants

www.adpadirectorate.org

JEWELLEX
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NORMAN PERELSON

By Odessa Perelson — August 2026

or years, Norman Perelson sat in front of a CRT

monitor and entered code. Being a pioneer, learning

new skills from developer notes and books, his code has
been described as “messy”.

But the art he created in that time has proven solid, holding the
history of decades of information.

This was my father, Norman Perelson.
Infamous for surviving an accident,
pushed off his motorbike and being
ridden over by a double-decker bus
when he was 16. He never returned to
school after over a year in hospital for
multiple operations.

Instead, he found an interest in
circuit boards, capacitors, and
amateur radio.

My father, a gentle soul, lived in
brilliant colours.

Not one for socializing, he found joy in
many hobbies. From flying RC planes in
the 70’s, building radios, designing light
dimmers, exploring astrology, and creating electronic
devices for measuring machine usage, water levels
and temperature, and even made an automatic toilet
paper dispenser which he couldn’t understand why
nobody enjoyed it as much as he did!

I believe his fondest hobby was geocaching. Back
in a time when the local geocaching community
was fresh and active, he set a goal to drive out
and find a geocache every day for a year. Many
kilometers he drove in that year, in a silver 3-door,
4x4 Pajero. I traveled with him to events, called

“Geocaching Mega’s” in Durban and Bloemfontein and
remember fondly our outdoor exercise together.

He enjoyed his garden at his home that he built 40 years ago, he
made sure the birds had suet feed, and the small birdbath always
had water.

Recent years have been less energetic. He enjoyed playing online
poker, watching American news, and tinkering with RFID and
3-D printing.

His quirks, knowing exactly how many times a coffee sachet
must be stirred in boiling water for optimal flavour, the exact
setting on the toaster for best toasted bread, the whistling of a

In Loving Memory

Most of you reading this magazine will have heard of JSK.
The Jewellery Shopkeeper. This software is a labour of love created by

one man. No Al. No autocorrect. No office of programming monkeys.

tune while doing something challenging and fun. And
if you borrowed a tool and didn’t put it back in its exact
spot, in its original packaging no less, you were not
allowed to use that tool again!

If something needed doing, it had to be done
immediately.

A single light bulb would require a trip to the shop, and
was replaced before we could settle for supper.

If the Wiki wasn’t working, the kettle couldn’t be boiled
to relax for a moment until the internet
was up and running again.

Door bell not working? Nothing else,
food or sleep or Carte Blanche, could be
done until it was fixed.

Norman isn’t around anymore, but his

garden is maintained. The birds are
getting their birdbath water and suet,
and I am doing my best, with Dorothy’s
help, to keep Norman’s labour of love,
JSK, alive.

The tools I borrow are put back into
place, and the toaster is still on the best
setting.

The Jewellery Shopkeeper will carry on
until the last user logs in for the last time.
Until then, I thank our loyal customers
for their support and genuinely enjoy hearing your voices and
receiving your messages, because it brings back a memory of a
time that Norman was by my side and we would tackle
problems together.

¢ ' Missing someone is sadness wrapped
in the blessing of having known them. ) p
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Gem Spectrum

Gem Spectrum Gem Sgctrum

[ssue #5
Autimn 2025

Gem S;éctrum

Digital and quarterly print magazine serving the jewelry community worldwide

contact: editor@gem-spectrum.com

Gemtopia, 64 Gemopolis Soi Sukhapiban 2 Soi 31, Dokmai Sub-district, Bangkok 10250, Thailand
wWww.gem-spectrum.com

il WeChat WhatsApp Website Gem Spectrum Facebook
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MANUFACTURING JEWELLERS

Vibrant Gemstones.
Trusted Craftsmanship.

Expand your collection with JPPE's
vibrant range of colourful

gemstone jewellery.

WWW.Jppe.co.za
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